MATERIAL NOW

Leisure Tours International (LTI) realizes that
you have a choice of whom you select to do
business with and we would appreciate it if you
give us the opportunity of servicing the travel
needs of your clients.

Take advantage of LTI's booking bonus
promotion that gives a bonus of $100* to the
first booking agent from your agency. Bonus
can be used as a discount for your client or
credited to the agent as an extra commission
booking bonus. *can not be combined with other discounts.

| PriciNG & DesTiNaTION GUIDE

Our most elaborate flyer, the Pricing &
Destination guide contains information,
including pricing specific to every
destination offered by Leisure Tours.

¥ This should only be used to distribute to

ualified leads. It is NOT intended to be
istributed in mass quantities.

Mass DistriBution FLyer/No Prices

With It's eye catching design, it's an excellent
choice for MASS DISTRIBUTION (pass out to
students at scools, distribute at a special events, stuff school
mailboxes or post-up in school hallways, coffee shops,
bars/clubs, liquor stores, etc.).

Since this flyer doesn't contain pricing or dates,
use it each year to generate initial contact through
mass distribution. LTI, suggests stacking & stapling
approx 10 flyers per post-up spot.
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Fuver w Tear Orr Tass

This single sided 8.5 x 14 flyer acts like a mini
bulletin board. With It's eye catching design and
tear off tabs, this is an excellent flyer to post-up in
high traffic areas (coffee shops, bars/clubs, liquor stores,
school hallways, etc.)

It's purpose is to generate initial contact. Remember
that each flyer gives you 7 tear-off tabs. LTI, suggests
stacking & stapling approx 3 flyers per post-up spot.
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PLEASE FAX, PHONE OR MAIL YOUR ORDER TO LTI. FAX: 203.373.1082 OR PHONE: 800.838.8202 OR SEND BY MAIL.

I'm interested in the following LTI Spring Break Promotional Materials:
NOTE: All flyers have a blank space for you to stamp your agency contact information. For larger
quantity orders, LTI will pre-print your agency contact information on the flyers in advance.

PLEASE CHECK OR WRITE IN THE QUANTITY DESIRED
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PricinG & DesTinaTION GuiDE

40 OR MORE ORDERS WILL BE PRE-PRINTED W/ AGENCY INFO

Mass DistriBuTioN FLyER

50 OR MORE ORDERS WILL BE PRE-PRINTED W/ AGENCY INFO
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YOUR AGENCY MUST MANUALLY STAMP THESE FLYERS
NOTE: REMEMBER EACH FLYER GIVES YOU 7 TEAR OFF TABS
( If you placed an order that qualifies for pre-prints, please list the information that )
you want printed on each flyer (name, phone #, etc.) Please limit to 3 lines.
LINE 1
LINE2
k LINE 3 J

If we have any questions who should we contact:

NAME PHONE

AGENCY NAME

AGENCY ADDRESS

1) Classify Your Agency ... Is Your Agency Spring Break friendly?

Regular Travel Agency - Our agency does not promote spring break, but
we would like to remain on LTI's mailing list “just in case” the opportunity arises.
We may sell O-15 trips each year.

Preferred Travel Agency - Selling spring break is a part of our business model
and we sell 15-30 trips each year.

Super Travel Agency - Spring Break is a significant part of our business and
we sell over 30 trips each year.

2) Is your agency located near a college/university

@ If Yes, Name of School (spell out):

3) How many students did you sell Spring Break to last year? . spring break trips.

4) List the names of all resource directories/magazines that you read regularly:

5) Other Comments/Suggestions/Requests:
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